STATE  F GENDER-WISE
TR GIVING SURVEY

Empowering giving for a fairer future

The State of Gender-wise Giving Survey is a landmark initiative by Australians Investing In Women
(AlIW), designed to provide a unique national benchmark of how Australian philanthropic funders
consider and apply a gender lens in their work. It enables the understanding of gender lens as a
pathway to more equitable and effective giving.

Your organisation’s participation will help in building a clearer picture of current practice and
identifying opportunities to strengthen the impact of giving and investment.

We want to hear from organisations across the spectrum, including those for which gender is not
currently a consideration.

There are no right or wrong answers. The intent is to understand practices and identify trends.
Responses will be reported only in aggregate, providing a snapshot of broader-sector perspectives
and trends

Please note:

o All survey responses must be submitted online via the survey link that you received.

e This document provides a printable version of all the survey questions for information
only.

o The online survey uses conditional branching, tailored pathways, so questions can appear
in a different order or form than in this document.

e If your organisation is in the latest AFR top 50s philanthropy and top50s corporate givers lists,
or ACNC 2024 dataset, some of your information may be pre-filled based on publicly available
information. This also affects the sequence of questions asked.

Survey information
¢« Time commitment: The survey asks about what influences your decision-making, giving
areas, and governance. The survey could take 5 minutes or over 30 minutes, depending on
the size of your organisation.
o Deadline: Please complete the survey by 16 November 2026.
e Support materials: A list of frequently asked questions is available here.
e For queries: AllW Program Lead, Catherine Noble at catherine.noble@aiiw.org.au

Confidentiality and benefits
All responses are strictly confidential and reported only in aggregate. No individual organisation’s data
will be shared. For more information, see the AllW Privacy Policy and Evolved Privacy Policy.

Participants will also receive a confidential, personalised report for their organisation, with insights into
how your giving compares against an emerging sector-wide benchmark.

You will also be invited to a special launch event to explore the findings and hear about new
approaches being adopted across the sector.

We greatly appreciate your time and contribution to this important initiative.

With thanks,
Australians Investing in Women


https://www.aiiw.org.au/research-resources/state-of-gender-wise-giving-survey/#FAQs
https://www.aiiw.org.au/privacy-policy/
https://www.humanlistening.com/policies/privacy-policy/
https://www.aiiw.org.au/research-resources/state-of-gender-wise-giving-survey/

Contact Details

Q1 To get started, please provide your name, email address and organisation below. We
greatly appreciate your time and contribution.

O First Name:
O Surname:
O Email Address:

Q2 Please confirm the name of the organisation or entity on behalf of which you are
completing this survey.

Gender in giving

Q3 - Single choice
When making decisions about its giving, does your organisation consider whether people
of different genders may experience different needs, barriers, risks, or outcomes? This
may be an explicit gender lens or part of a broader focus such as families, poverty,
violence prevention, or systems change.

O Yes, consistently

O Yes, in some areas or programs

O Not yet, we plan to do so

O Not yet, but we would consider it

O No and we would not consider it

O Not sure

Q4 Multiple choice (select all that apply)
If your organisation does consider gender, does your organisation consider the impact of
gender in...
0 Governance structure
O Strategy
O Research
O Evaluation
OO0 Communications
O Internal policies and practices
O Donations and grant making
O Investment of endowment or corpus of your philanthropic foundation
[0 Broader investment portfolio
O Other (please specify or provide qualifying comments):



Q5 Multiple choice (select all that apply)
If you do not consider gender, which of the following are reasons you do not consider the
impact of gender in your giving programs.
[0 Don’'t have time or resources — Our internal team and/or not-for-profit partners are time and
resource constrained

O Don’t know how to — Our systems are not designed to include the necessary checks and
balances to ensure impacts and benefits for women and girls are considered at every step of
the process.

O Do not think it is relevant — We support a range of causes and do not conduct gender
analysis or gender impact assessment.

O Not a requirement — Current internal/external reporting requirements do not consistently
require or request funders or recipients to collect data by gender.

O Others (please specify):

Below you see three terms related to gender and giving. For each, please indicate your
familiarity with these terms.

Q6 Gender-lens: A catch-all term to describe an approach and mindset that encourages
you to think about gender in all aspects of decision making, asking questions such as
who benefits, who decides, and who may be excluded. It looks at how systems and
structures affect people differently based on gender, often viewed with other factors such
as race and ethnicity, socio-economic status and age.

O I have never heard of this term

0 Had heard the term, but did not know what it meant

O Had heard the term and knew what it meant

Q7 Gender-balanced: A general term referring to equal or proportionate representation of
different genders. It focuses on numbers (e.g. a 40/40/20 board split), often in leadership,
staffing, or decision-making.

O I have never heard of this term

[0 Had heard the term, but did not know what it meant

[0 Had heard the term and knew what it meant

Q8 Gender-wise: An approach that recognises how gender shapes people’s experiences,
needs, opportunities, and outcomes. Being gender-wise means using that understanding
to inform decisions — whether in giving, investing, leadership, policy or service design —
to enhance impact and fairness.

O | have never heard of this term

O Had heard the term, but did not know what it meant

O Had heard the term and knew what it meant



Q9 Multiple choice (select all that apply)
Based on the definitions provided above, which approach does your organisation apply to
its giving, if any...

[0 Gender-lens

[0 Gender-balanced

[0 Gender-wise

O Other (specify or provide qualifying comments) [text box]

O None of the above [single choice only]

Q10 Single choice
Regardless of the terminology you use, which best describes your organisation?

O Applies an explicit gender lens

O Considers gendered impacts through broader outcomes or systems work
[ Considers gender sometimes

O Does not consider gender

O Unsure

Q11 Open text

If you are considering gender in some way, to what extent does your organisation see
gender equity as essential, complementary, or optional to its giving and why?

Q12 Open text

If you are considering gender in some way, what would help make it easier to apply a
gender lens to your organisation's giving?

Q13 Open text

Your earlier responses suggest gender has not been a consideration in your
organisation’s giving. Can you help us understand the key reasons for that?



Q14 (one answer per statement)

To what extent do you agree or disagree with the following statements when it comes to
your organisation’s giving programs?

Statement

The organisation’s
leaders advocate for a
gender-wise approach

The organisation has a
strategy with stated goals
for gender-wise giving

The organisation has
systems and processes to
support a gender-wise
approach

The organisation actively
measures gender impacts

The organisation supports
fund recipients to report
on outcomes by gender

The organisation has the
knowledge and capability
to support gender-wise
giving

Q15 Single choice

Strongly
disagree

O

Somewhat Neither
disagree

O O
O O
O O
O O
O O
O O

Somewhat
agree

O

Strongly Not sure /
agree NA

O O

O O

O O

O O

O O

O O

Does your organisation report on program outcomes using gender-disaggregated data?

O Yes — always

O Yes — sometimes

O No — never
O Not sure

Q16 Single choice

To what extent do you expect organisations you fund, to report on outcomes by gender?

0 We require this from our funded partners
O We don’t require this, but we’d like them to
O We don’t require this

Q17 Single choice

What proportion of the funded organisations do you think would be able to acquit or
report on gender outcomes?

O All of them

[0 Most of them

0 Some of them
[0 None of them
[0 Not sure / NA



Q18 Multiple choice (select all that apply)
What priority areas did your organisation’s giving support?
O Agriculture, fisheries and forestry
O Animal welfare
O Arts and culture
OO0 Community development
O Early childhood, children and youth
O Economic development
O Education
O Elderly
O Environment
O First Nations and indigenous communities
O Health
O Human rights
O Human services
O Information and communications
O International activities
O Migrants, refugees & culturally diverse communities
O People in rural, regional & remote communities
O People with disabilities
O Public affairs
O Public safety
[0 Religion and faith-based spirituality
[0 Science
[0 Social sciences
[0 Sports and recreation
O Other (please specify) [text box]

Q19 Grid (one answer per priority area)

In the areas you selected above which were gender a factor in your giving or decision
making?

Priority area Yes No Not sure
O O O
O O O
O O O

Q20 Open text
Could you elaborate on why gender was or was not a factor in your priority areas? Please
share as much information as possible.

Helper text: What evidence, analysis, consultation, or lived experience informed that decision? NOTE: This
helps distinguish intentional gender-responsive practice from funding that happens to benefit a particular
gender cohort, e.g. women or girls, men or boys.



Q21 Multiple numeric (not compulsory)
Can you estimate the proportion of the value of your organisation’s giving that targeted:

Please give it your best guess. If you're not able to answer this question, please click next to continue.

Women and girls %
Men and boys %
Diverse sex and gender identities (e.g. intersex, gender %
queer, non-binary, gender non-conforming)

No specific gender target %
TOTAL 100%

Q22 single choice
Is your organisation conducting or referring to research about the needs and
circumstances of women and girls to inform your giving programs?

O Yes, we are conducting or have conducted research in this space

O Yes, we are referring or have referred to research conducted by others

O No, we do not, while we are aware of research, we have not yet used it to inform our giving
programs

0 No, we do not use research to inform our giving programs
0 I am not aware of any research used

Q23 Single choice
Research shows that targeted investment in women and girls not only addresses
inequities but also creates broader social and economic benefits for all in society. Does
this match your experience?

O Completely

O Mostly

0 Somewhat

O Not at all

Q24 Multiple choice (select all that apply)
How does your organisation consider the lived experience of women and girls in your
giving?

[0 We have lived experience informing our organisation’s giving strategy

0 We have lived experience informing giving decisions

O We give to organisations whose programs embed lived experience in their design and
delivery

O Not yet, but we are considering incorporating this in the future
O No, we do not [single choice only]
O I am not aware [single choice only]



Awareness and influence of AlIW

Q25 Single choice
How would you rate your awareness and knowledge of the work of Australians Investing
in Women?

O Not aware (never heard of it)

[0 Heard the name only (lack knowledge of what they do)

0 Somewhat knowledgeable

O Very knowledgeable (know a great deal about what they do)

Q26 Single choice
If you’ve heard of, or have knowledge of Australians Investing in Women, to what extent
has Australians Investing in Women influenced your organisation’s giving programs?
O Not influenced
O Slightly influenced
0 Moderately influenced
O Strongly influenced
O Unsure

Q27 Open text

Please describe the ways in which Australians Investing in Women has influenced your
organisation’s giving programs?

Q28 Open text

Is there anything about the topic of gender-wise giving that you feel is relevant that we
haven’t asked about today? If so, please share your thoughts.



Profiling

The final few questions are to help us categorise your responses. As with all responses,
this data is strictly confidential.

Q29 Single choice
Which of the following best describes the type of organisation you are completing this
survey on behalf of?

O Corporate Giving (CSR, corporate foundation, or other corporate philanthropic giving)

O Institutional Giving (private/independent foundation, operating foundation, public
foundation, or other large philanthropic entity, including an institution's own named impact
fund)

[ Collective or Community Giving Vehicle (giving circle, collaborative/pooled fund,
community foundation, or sub-fund)

O Family Giving (family foundation, family office, or other family-directed giving structure)
O Individual Giving (an individual donor giving in a personal capacity)

O Government or Statutory Giving (government department, statutory authority or other
government funded giving program)

[0 Other (please specify) [text box]

Q30 Single choice
In which state or territory is your head office located?

O Australian Capital Territory

0 New South Wales

O Northern Territory

O Queensland

0 South Australia

O Tasmania

O Victoria

O Western Australia

O Other territories (please specify)
0 Other countries (please specify)

Q31 Single choice
Approximate annual giving in the most recently completed financial year:

O Less than $10,000

0 $10,000 to $49,999

O $50,000 to $249,999

O $250,000 to $999,999

O $1 million to $4.99 million
O More than $5 million

O Not sure

O Prefer not to say

Q32 Open text

In your organisation, what position(s) or team(s) are responsible for decisions about
allocating funds for your giving programs?



Q33 Single choice
What is your position in the organisation?

0 Chair, Board Director or Trustee

0 CEO or Executive Officer

[0 Head of Department / Function or Senior Manager
O Grant or Program Manager / Officer

OO0 Communications Manager / Officer

OO0 Administration Officer

O Administrator

O Individual Donor

O Other

Q34 Single choice
How do you describe your gender?

O Man

O Woman

O Non-binary / gender fluid

O Prefer to self-describe (please specify) [text box]
O Prefer not to say

Contact Details

Q35 Single choice

Tracking change over time helps build a stronger picture of how gender-wise giving is
evolving across Australia. May Australians Investing in Women contact you by email
about opportunities to participate in future research?

Helper text: Agreeing means AlIW can invite you to future research. You can decide whether to participate
each time and change your preference at any time by contacting AlIW at info@aiiw.org.au

O Yes, | agree to be contacted
O No

Closing screen

Thank you for taking time to participate in this survey. Your responses help to provide an
incredibly valuable insight into how Australian philanthropic and corporate givers consider gender
equity when making philanthropic investment decisions and measuring impact.

In terms of next steps, you will receive a personalised report for your organisation, which will
enable comparison against peers through an emerging sector wide benchmark for gender-wise
giving (link: https://www.aiiw.org.au/research-resources/state-of-gender-wise-giving-surveyy/).

You will also be invited to join a special launch event to explore the survey findings and hear
about new approaches that organisations are adopting to enhance their giving and social impact.

If you have any questions about next steps or the survey itself, please contact Australians
Investing in Women’s Program and Impact Lead, Catherine Noble at
catherine.noble@aiiw.org.au.
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